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state support from the
Technology Agency of the Czech
Republic under the ETA Program.
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Tradicni misto konani

Kampus Mendelovy univerzity v Brné
Provozné ekonomicka fakulta
Zemédélska 1

613 00 Brno

Ceska republika

~ MENDELU Campus Plan |
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o 24 hour entrance to the MENDELU campus
o Day entrance to the MENDELU campus

e Venue, building Q

o Social reception, building X

On-line konference
Tym konference v MS Teams: FWFF 2022
Doporuceni:

+ Do MS Teams se prihlaste pred dnem
konference, abyste predesli pfipadnym
problémdm

+ Pripojte se do Vasi sekce alespori 5
minut pfedem

* Pro dotazy pouZzijte chat -

nebo symbol ruky

+ Pro kaZzdou prezentaci je vyhrazeno
20 minut

Traditional Venue

Campus of Mendel University in Brno
Faculty of Business and Economics
Zemé&délska 1

61300 Brno

Czech Republic

Wi-fi: mendelu-host
Login: konference Food
Heslo | Password: fwff2022

On-line Conference Venue
Conference team in MS Teams: FWFF 2022
Recommendations:

* Try to log in to the MS Teams before the
conference day to prevent any possible
problems

+ Connect to your Session at least 5
minutes in advance

+ For questions use Chat -

or Hand .

+ Each presentation is allowed up to
20 minutes



Zastita

+Akce se kona pod zastitou
Ministerstva zivotniho prostredi,
ministra zemédélstvi Zderfika Nekuly
a naméstka hejtmana

Jihomoravského kraje, pana Lukase
Dubce.”

Ministerstvo Zivotniho prostedi

MINISTERSTVO ZEMEDELSTVI

Patronage

“The conference is held under the
patronage of the Ministry of the
Environment of the Czech Republic,
of the Minister of Agriculture of the
Czech Republic, Zdenék Nekula and
of the Governor Deputy of the
Southmoravian region, Lukas Dubec.”

jihomoravsky kraj



Pfedstaveni projektu | Project Introduction

Problematika plytvani potravinami je
aktualnim a diskutovanym tématem, a to
nejen z ekonomického,
environmentalniho, ale i socialniho
pohledu. Celosvétové hovofime pfiblizné
o tfetiné produkce potravin, ktera pfijde
nazmar. Evropska unie proto v navaznosti
na cile udrzitelného rozvoje (UN SDG) chce
do roku 2030 snizit plytvani potravinami
na polovinu.

Pokud se blize zaméfime na to, kde se
nejvice plytva v rdmci potravinového
fetézce, takzvané ,od vidli aZ po vidlicku*,
je to pravé u spotrebitele, tedy

v domacnostech &i restauracich. Ve
vyspélych zadpadnich zemich hovofime

o vice nez poloviné (53 %) celkového
potravinového odpadu (FUSIONS).

The problem of food water is a current
and discussed issue not just from the
economic and environmental, but also
from the social point of view. Globally we
are talking of about a third of food
production which goes to waste.
Therefore, further to the United Nations’
Sustainable Development Goals (UN
SDGs), the European Union wants to
reduce food waste to a half by 2030.

If we take a closer look at where the
greatest waste occurs in the food chain,
from the so-called “pitchfork to the fork”, it
is at the consumer, in other words in
households and restaurants. In the
developed western countries, we are
talking of more than a half (53%) of total
food waste (FUSIONS).



I pfes vysokou miru pozornosti vénovanou
tématu plytvani potravinami je dostupnost
dat o produkci potravinového odpadu
velice omezend. V rdmci EU nemame
pfesna data o objemu vyplytvanych
potravin v domacnostech, ¢isla nejsou
dostupna ani v celosvétovém méfritku.
Publikované informace jsou ¢asto pouze
odhady, které nejsou zaloZené na
skute¢ném méreni plytvani

v domacnostech. Vyznamna je

i nejednotnd definice pojmu plytvani
potravinami a zplGsob méreni jejich
mnoZstvi, coz €ini jakékoliv srovnani dat

v oblasti potravinovych odpadd a plytvani
potravinami obtizné. Souc¢asné chybi data
pro vyhodnoceni G¢innosti nastrojl
uplathovanych organy verejné spravy

s cilem podpofit redukci mnoZstvi
produkovaného potravinového odpadu.

Projekt TACR & TL02000092 s nazvem
~Podpora proenvironmentalnich vzorct
chovani a incentivy pro behavioralni
zménu v produkci potravinovych odpadt
a plytvani*, ktery je feSen s finan¢ni
podporou Technologické agentury CR se
tedy snazi prekonat vSechna vySe popsana
omezeni a predklada relevantni data

0 mnozstvi plytvanych potravin a dale
postupy a vysledky aplikace behavioraini
zmény chovani domacnosti, a to v podobé,
ktera bude snadno aplikovatelna pro
aktéry v oblasti odpadového hospodarstvi
(tj. uzemni samospravné celky).

Redukce plytvani potravinami

u domacnosti, které jsou nejvyznamnéjsim
producentem potravinového odpadu,

s sebou pfinasi nejen omezenou

a uvazenou spotrebu zdrojl, ale i omezeni
produkce CO2, ktery doprovazi likvidaci
potravinového odpadu a je tak
vyznamnym zdrojem klimatické zmény.

Despite the high degree of attention paid
to the issue of food waste, the availability
of data on the production of food waste is
very limited. We have no accurate data
within the EU about the quantity of food
wasted in households, nor are there any
figures available on a global scale. The
information published often only provides
estimates that are not based on actual
measurements of household food waste.
What is significant is the inconsistent
definition of food waste and the way its
quantity is measured, which makes any
comparison of food waste data difficult.
Currently there is a lack of data for
assessing the efficiency of tools used by
public administration authorities in an aim
to promote the reduction of the quantity
of produced food waste.

TACR Project No. TL02000092 entitled
“Pro-environmental behaviour of
households and incentives for behavioural
change in food waste production”, which is
being addressed with the financial support
of the Technology Agency of the Czech
Republic (TACR), is trying to overcome all
the aforementioned restrictions and is
presenting relevant data on the quantity
of wasted food as well as procedures and
results of the application of behavioural
changes in household behaviour in a form
that will be easily applicable for players in
the waste management sector (i.e.
territorial self-governing units).

The reduction of food waste in households
that are the most significant producers of
food waste brings not just limited and
well-considered consumption of
resources, but also a reduction in the
production of CO2 which comes with the
disposal of food waste that is also

a significant cause of climate change.
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Zakladem projektu bylo tedy najit
efektivnéjsi zplsoby dosaZeni cile redukce
plytvani potravinami, a to na zakladé
provedeni cilené behavioralni intervence,
jejimz smyslem bylo dosdhnout zmény

v chovani domacnosti, ktera povede ke
snizeni plytvani potravinami. Vyznamnymi
pfinosy projektu jsou jednak spolehliva
primarni data, kterd doposud chybi, dale
kvantifikace pfimych dopadl behavioralni
intervence a zpfistupnéni téchto postupt
(napf. formou best practices) subjektim

v oblasti odpadového hospodarstvi.

Tento cil byl naplnén pomoci méreni
skute¢ného mnozZstvi vyplytvanych
potravin vyhozenych do smésného
komunalniho odpadu z 900 domacnosti,
u kterych rozbor odpadu probihal po celé
tfi roky projektu. V prvnim roce doslo

k méfeni vychoziho stavu, a to jak pro
rizné typy zastaveb (vilova, venkovska

a sidlistni), tak pro Ctyfi rdzna ro¢ni
obdobi. Ve druhém roce projektu jiz
probihal intervencni zasah (formou
komunika¢ni kampané proti plytvani)

a skrze zmé&nu mnozstvi vyplytvanych
potravin byla pozorovana pozitivni zména
v chovani a snizeni mnoZzstvi plytvanych
potravin. V poslednim roce, ve kterém se
nachazime nyni, je jiz kampan proti
plytvani zastavena a monitorujeme, zda
intervence méla i dlouhodoby efekt a vliv
na zménu behavioralnich vzorct jedince.

So the nature of the project was to find
more effective ways of achieving the goals
in the reduction of food waste based on
targeted behavioural intervention, the
purpose of which was to realise changes
in household behaviour that would lead to
a reduction in food waste. The significant
benefits brought by the project are
reliable primary data that have been
missing so far, quantification of the direct
impact of behavioural intervention and
the access of these procedures (in the
form of best practices) to organisations in
the waste management sector.

This goal was met with the help of the
measurement of the actual quantity of
wasted food discarded in municipal waste
from 900 households, whose waste was
analysed for the entire three years of the
project. In the first year the initial
situation was measured of various types
of housing (residential housing, rural and
housing estate areas), in four different
seasons of the year. The second year of
the project saw intervention (in the form
of a campaign against waste) and

a positive change was observed in the
change and reduction of the quantity of
wasted food. In the final year in which we
are now the campaign against food waste
was stopped and we monitored whether
the intervention had had a long-term
effect and impact on the change in the
behavioural patterns of the individual.



eotvavinawmi

11



12

Program konference ,,Food, Wasted Food and Future”

Kdy: 28. dubna 2022
Kde: PEF MENDELU, Budova Q, mistnost Q01 v pfizemi, Zemédélska 1, 613 00, Brno

9:00-9:30 Registrace Géastniki a Coffee Break

9:30-9:45 Zahajeni konference

9:45-11:10 | I. BLOK: Plytvani potravinami a budoucnost

9:45-10:00 | doc. RNDr. Petr Jehli¢ka, Ph.D. (Sociologicky Ustav Akademie véd CR)
Rozmanité potravinové systémy vychodni Evropy: Pouceni z periferie?
10:00-10:15 | doc. Ing. Lea Kubitkova, Ph.D. (Mendelova univerzita v Brné)

Kolik potravin vyplytvaji ceské domdcnosti?

10:15-10:30 | Ing. Mgr. Jifi Remr, Ph.D., MBA (Institut evaluaci a socialnich analyz)

Jak obaly pomdhaji spotrebiteliim sniZit mnoZstvi potravinového odpadu?
10:30-10:45 | Mgr. Lenka Brunclikovd, Ph.D. (Nezavisla vyzkumna pracovnice),

Mgr. Daniel Sosna, Ph.D. (Etnologicky Ustav Akademie véd CR)

Hodnota potravin v kaZdodennim Zivoté: analyza plytvdni v domdcnostech ve
venkovském prostredi

10:45-11:00 | Mgr. Radka Hanzlové (Sociologicky tstav Akademie véd CR)

Plytvdni potravinami ve vztahu k Zivotnimu prostredi se zamérenim na jednotlivce
a domdcnosti

11:00-11:10 | DISKUSE

11:10-11:30 | Coffee Break

11:30-13:00 | II. BLOK: Plytvani potravinami v praxi

11:30-11:45 | Mgr. Michal Vanacek (Tesco Stores Ceska republika)

5 let méreni potravinového odpadu ve spolecnosti Tesco
11:45-12:00 | Ing. Ladislav Jelen (Coca-Cola HBC Cesko a Slovensko)
Plytvani a CSR

12:00-12:15 | Ing. Martina Moravkova, Ph.D. (Mendelova univerzita v Brné)
Subjektivni postoje domdcnosti k nakupovdni a plytvdni potravinami
12:15-12:30 | Mgr. Martina Silhanova (Nestlé Cesko s.r.0.)

UdrZitelné potravindrstvi

12:30-12:45 | Ing. Andrea Davidova (Unilever CR, spol. sr. 0.)

Hellmann’s v boji s plytvdnim potravinami

12:45-13:00 | DISKUSE

13:00-14:00 | Ob&d/Lunch

14:00-15:30 | III. BLOK: Plytvani potravinami a zmény chovani spotfebitele

14:00-14:15 | Michaela Cihalikové Strakovéa (Zachrari jidlo)

Aktivni prdce se spotrebiteli

14:15-14:30 | Ing. Lucie Veseld, Ph.D. (Mendelova univerzita v Brné)
Komunikacni kampari proti plytvdni potravinami v domdcnostech
14:30-14:45 | Bc. Pavel Kosorin (Potravinova banka pro Brno a Jihomoravsky kraj, z.s.)
Potravinovd pomoc jako socidlni sluzba?

14:45-15:00 | Bc. Alena Paldusovéa (Nadac¢ni fond Albert)

Vzdéldvaci projekt Zdravad 5 - Nadacni fond Albert

15:00-15:15 | Hana Ansorgova (Recyklohrani, 0.p.s.)

EKOABECEDA - Umime Zit bez odpadu? - podpora pro ucitele EWW
15:15-15:30 | DISKUSE

15:30-16:00 | Coffee Break

Postery viz s. 32




“Food, Wasted Food and Future” Conference Programme

When: 28 April 2022
Where: FBE MENDELU, Building Q, Room Q01, ground floor, Zemédélska 1, 613 00 Brno

13

9:00-9:30 am  |Registration of participants and Coffee Break

9:30-9:45 am |Opening of the conference

9:45-11:10 am |BLOCKI: Food Waste and the Future

9:45-10:00 am |doc. RNDr. Petr Jehlicka, Ph.D. (Institute of Sociology of the Czech Academy of

10:00-10:15 am

10:15-10:30 am

10:30-10:45 am

10:45-11:00 am

11:00-11:10 am

Sciences)

East European diverse food systems: Learning from the periphery?

doc. Ing. Lea Kubitkova, Ph.D. (Mendel University in Brno)

How much food do Czech households waste?

Ing. Mgr. Jifi Remr, Ph.D., MBA (Institute for Evaluations and Social Analyses)
How does packaging help consumers to reduce the quantity of food waste?

Magr. Lenka Brunclikova, Ph.D. (Independent researcher),

Mgr. Daniel Sosna, Ph.D. (Institute of Ethnology of the Czech Academy of
Sciences)

Value of Food in Everyday Life: Household Waste Analysis in a Rural Environment
Mgr. Radka Hanzlova (Institute of Sociology of the Czech Academy of Sciences)
Food waste in relation to the environment focusing on individuals and households
DISCUSSION

11:10-11:30 am

Coffee Break

11:30 am-1:00 pm

BLOCK II: Food Waste in Practice

11:30-11:45 am
11:45-12:00 am
12:00-12:15 pm
12:15-12:30 pm

12:30-12:45 pm

Mgr. Michal Varnacek (Tesco Stores Ceska republika)

5 years of measuring food waste at Tesco

Ing. Ladislav Jelen (Coca-Cola HBC Cesko a Slovensko)

Waste and CSR

Ing. Martina Moravkova, Ph.D. (Mendel University in Brno)
Subjective attitudes of households to food shopping and food waste
Mgr. Martina Silhdnova (Nestlé Cesko s.r.0.)

Sustainable food production

Ing. Andrea Davidova (Unilever CR, spol. sr. 0.)

Hellmann’s combating food waste

12:45-1:00 pm |DISCUSSION
1:00-2:00 pm |Lunch
2:00-3:30 pm |BLOCK III: Food Waste and Changes in Consumer Behaviour
2:00-2:15pm  [Michaela Cihalikova Strakova (Zachrafi jidlo)
Active work with consumers
2:15-2:30 pm  |Ing. Lucie Veseld, Ph.D. (Mendel University in Brno)
Communication campaign against household food waste
2:30-2:45 pm  |Bc. Pavel Kosorin (Potravinova banka pro Brno a Jihomoravsky kraj, z.s.)
Food aid as a social service?
2:45-3:00 pm  |Bc. Alena Paldusova (Albert Endowment Fund)
Zdravd 5 Educational Project - Albert Endowment Fund
3:00-3:15pm |Hana Ansorgova (Recyklohrani, o.p.s.)
ECOALPHABET - Can we live without waste? - support for EVV teachers
3:15-3:30 pm  |DISCUSSION
3:30-4:00 pm |(Coffee Break

Posters see p. 32
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Hlavni Fecnici | Keynote speakers

Petr Jehlicka ziskal doktorat v oboru
geografie na Karlové univerzité v Praze

a titul PhD v socidlnich a politickych
védach na Univerzité v Cambridgi.

V poslednim desetileti se jeho vyzkum
zaméruje na relokalizaci potravin,
neformalni vychodoevropské potravinové
ekonomiky a dopady téchto praktik na
spolecenskou resilienci, potravinovou
bezpecnost a environmentalni
udrZitelnost. To ho v posledni dobé vedlo
k zajmu o nerovnou geografii produkce
poznani a na kontextu zavislé hierarchie
znalostnich narokd. Vysledky jeho badani
byly publikovany v fadé casopist, mj.
Sociologia Ruralis, Journal of Rural Studies,
Social Indicators Research, Geoforum,
Political Geography a Progress in Human
Geography.

doc. RNDr. Petr Jehlicka, Ph.D.

Vedouci vyzkumny pracovnik, Centrum pro
studium socidlni zmény a materidlniho
prostredi (CESCAME), Sociologicky Ustav
Akademie véd CR, Praha

Senior Researcher, Centre for the Study of
Social Change and the Material Environment
(CESCAME), Institute of Sociology of the
Czech Academy of Sciences, Prague

Petr Jehlitka holds a degree in geography
from Charles University, Prague and a PhD
in social and political sciences from
Cambridge University. In the last decade
his research has focused on food
re-localisation, East European informal
food economies and the implications of
these practices for social resilience, food
security and environmental sustainability.
Most recently this has led to the interest in
the unequal geography of knowledge
production and context-dependent
hierarchies of knowledge claims. The
outcomes of his research were published
in a range of journals including Sociologia
Ruralis, Journal of Rural Studies, Social
Indicators Research, Geoforum, Political
Geography and Progress in Human
Geography.




Michal od Unora 2022 Fidi komunikaci

spole¢nosti Tesco v Ceské republice. Do
spole¢nosti nastoupil prfed témér 2 lety
a nejprve vedl firemni vztahy s vladnimi

Ciniteli a spole¢enskou odpovédnost firmy.

Kromé toho zastupuje také Tesco

v evropské maloobchodni asociaci
EuroCommerce. Pfed nastupem do Tesca
pracoval Michal vice nez 8 let v Evropském
parlamentu jako poradce pro evropskou
politiku. Ve své roli mél moznost zabyvat
se mnoha nafizenimi a politikami
souvisejicimi s maloobchodem

a fungovanim vnitfniho trhu ve spolupraci
se Sirokou Skalou zainteresovanych stran.
Michal je absolventem Masarykovy
univerzity v Brné, kde ziskal magistersky
titul v oboru Evropska studia.

15

Mgr. Michal Vanacek

Head of Communication,
Tesco Czech Republic

Michal has been Head of communication
at Tesco in the Czech Republic since
February 2022. He began working at the
company almost 2 years ago and his first
job was manager of corporate relations
with regard to government officials and
corporate social responsibility. He also
represents Tesco in EuroCommerce, the
principal European association
representing the retail and wholesale
sector. Before taking up his job at Tesco,
Michal worked as a European policy
advisor in the European Parliament for
more than 8 years. In his role he had got
the opportunity to deal with many
regulations and policies relating to retail
and the functioning of the internal market
in cooperation with an extensive spectrum
of interested parties. Michal is a graduate
of Masaryk University in Brno, with

a master’s degree in European Studies.
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Michaela Cihalikova Strakova

Reditelka spolku Zachrari jidlo, z. s.

Director of Zachran jidlo, z. s.

Do Cela spolku nastoupila v roce 2022 po
nékolika letém plsobeni na pozici
koordinatorky firemnich spolupraci.
Komunikaci a fizeni projekt( se vénuje jiz
20 let, kdy své znalosti z oblasti
komunikace a vedeni lidi ziskala v reklamni
agentufe Mark BBDO Prague a dale jako
produktovd manaZerka ve spole¢nosti
EDENRED, kde stala i za zrodem CSR
oddéleni. V neziskovém sektoru ma
zkuSenosti i z nékolikaleté spoluprace pro
spolek Auto*Mat, kde jeji hlavni naplni
bylo vyjednavani s partnery a sponzory
celondrodni vyzvy Do prace na kole,
zamérujici se na udrZitelnou dopravu.

Vystudovala Informacni management na
Vy38i odborné Skole informacnich studif
v Praze.

She became head of the association in
2022 after several years working as its
corporate cooperation coordinator. She
has been engaged in communications and
project management for 20 years gaining
her knowledge of communications and
leadership at the advertising agency Mark
BBDO Prague and then as product
manager at the company EDENRED, where
she was also responsible for setting up the
CSR Department. She also has experience
of the non-profit sector cooperating for
several years with the association
Auto*Mat, where her main job was
negotiating with partners and sponsors of
the nationwide challenge Do prace na kole
(To Work on a Bike), focusing on
sustainable transport.

She is a graduate of Information
Management at the Higher Technical
School of Information Studies in Prague.
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Anotace prispévkt | Abstracts of Presentations

Rozmanité potravinové systémy vychodni Evropy: Pouceni
z periferie?
East European diverse food systems: Learning from the
periphery?

Petr Jehlicka
Sociologicky Ustav Akademie véd CR
Institute of Sociology of the Czech Academy of Sciences

PFednaska vychazejici z nedavno probéhlého vyzkumu vychodoevropskych potravinovych
systém se snaZi vyvratit pfedstavu, Ze vychodoevropska véda zaujima pozici na okraji pro-
dukce poznani. Pfednaska naopak dokazuje, Ze vyzkum ve vychodni Evropé mdZe prinaset
dulezité a originalni vhledy. Pohled na to, jak jsou vychodoevropské neformalni potravino-
vé praktiky vnimany ze strany Zapadu, ndm umozni pochopit, jak jisté védomosti ,cestu;ji”
a stavaji se univerzalné pfijimanymi védomostmi - neboli teorii -, anebo zUstavaji dil¢imi
védomostmi s platnosti omezenou na konkrétni mista a cirkuluji v konkrétnich podoblas-
tech. Pfednaska se zabyva vychodoevropskymi kazdodennimi udrzitelnymi potravinovymi
praktikami - produkci, distribuci, konzumaci a redukci odpadu - a prokazuje pevnou hie-
rarchii kontextd produkce poznani dokonce i v situacich, kde maji poznatky z nezapadnich
prostredi silny potencial rozsiFit védomosti o konkrétnim tématu. Prace vrha svétlo na pre-
kazky, s nimiz se potykaji snahy vymanit vychodni Evropu z pozice na samém dné hierar-
zkoumanim rdznych strategii napraveni projevi nerovnovahy v mezinarodnich znalost-
nich okruzich.

Drawing on recent research on the East European food systems the talk seeks to counter
the scripting of East European scholarship as being on the margins of knowledge pro-
duction. Instead, the talk demonstrates that research in the European East can generate
important and novel insights. Looking at how East European informal food practices have
been read from the West is instructive for understanding how certain knowledge “travels”
and becomes universally accepted knowledge - or theory - or remains partial knowledge
with validity restricted to specific places and circulating within specific subfields. Looking at
East European everyday sustainable food practices - production, distribution, consump-
tion and waste reduction - the talk demonstrates a persistent hierarchy of knowledge-
generating contexts even in situations where findings from non-Western settings have
strong potential to extend knowledge of a particular topic. The paper highlights the obsta-
cles facing efforts to shift Eastern Europe from its position at the bottom of the hierarchy
of knowledge-generating spaces. To end up on a more upbeat note, the talk concludes by
exploring several strategies for redressing the imbalances within international knowledge
circuits.
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Kolik potravin vyplytvaji ceské domacnosti?
How much food do Czech households waste?

Lea Kubickova

Mendelova univerzita v Brné
Mendel University in Brno

Domacnosti ve vyspélych zemich se v rdmci potravinového fetézce na plytvani potravinami
podili velkou mérou, odhaduje se podil 30-40 %. Oficialni statistiky vSak pracuji s kvalifi-
kovanymi odhady a je dulezité védét, kolik potravin doméacnosti, jako koncovy prvek po-
travinového retézce, skutecné vyplytvaji. V prispévku budou prezentovana konkrétni data
0 mnoZzstvi vyplytvanych potravin domacnostmi, ktera byla shromazdéna na zakladé roz-
bor smésného komunalniho odpadu z 900 brnénskych domacnosti. Rozbory byly realizo-
vany po dobu 3 let, 4x ro€né, aby byl zohlednén vliv sezonnosti a oddélené byl analyzovan
SKO za rlizné typy zastaveb, aby bylo moZnost zjistit, zda to, kde doméacnost bydli, méa vliv
na mnoZzstvi vyplytvanych potravin. Z vysledkd je mozno také identifikovat vliv intervenc-
ni kampané zaméfené proti plytvani potravin, nebot ¢ast sledovanych domacnosti byla
v prabéhu 3 let soucasti experimentu ktery cilil na snizeni potravinového plytvani.

Households in developed countries greatly contribute to food waste within the food chain
with an estimated 30-40% share. However, the official statistics work with qualified esti-
mates and it is important to know how much food households, as the final link in the food
chain, actually waste. The talk will present specific data on the quantity of food wasted by
households which was collected on the basis of analyses of mixed municipal waste from
900 Brno households. The analyses were conducted for a period of 3 years, 4 times a year
in order to take into account the seasonal impact and separately analyse the collection of
municipal waste from various types of housing to determine whether the location where
the household lives has an impact on the quantity of wasted food. The results also iden-
tify the impact of the intervention campaign against food waste since in the 3-year period
a section of the monitored households was part of the experiment targeted at reducing
food waste.
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Jak obaly pomahaji spotiebitelim sniZit mnoZstvi potravinového
odpadu?
How does packaging help consumers to reduce the quantity of
food waste?
Jiri Remr
Institut evaluaci a socialnich analyz
Institute for Evaluations and Social Analyses

Na vzniku potravinového odpadu se kromé jinych determinant podileji také nékteré vlast-
nosti obald, které spotiebiteldm umoZziuji snaze a ucinnéji predchazet plytvani potravina-
mi. Mezi takové vlastnosti Ize zafadit mj. moZnost opakovaného uzavreni, druh uzavéru,
pruhlednost obalu a mnohé dalsi. Navrhovany pfispévek obraci pozornost k vybranym
charakteristikdm oball a jejich vyznamu z hlediska prevence vzniku potravinového odpa-
du.

Besides other determinants, some properties of packaging, which enable consumers to
avoid food waste more easily and effectively, contribute to preventing food waste. Such
properties include the possibility of resealing, type of seal, transparency of packaging and
may others. The proposed talk draws attention to selected characteristics of packaging
and its importance in terms of the prevention of food waste.
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Hodnota potravin v kazdodennim Zivoté: analyza plytvani
potravinami vdomacnostech ve venkovském prostredi

Value of Food in Everyday Life: household waste analysis in
a rural environment

Lenka Brunclikova, Daniel Sosna

Nezavisla vyzkumna pracovnice; Etnologicky Gstav Akademie véd CR
Independent researcher; Institute of Ethnology of the Czech Academy of
Sciences

Spolu s tim, jak posledni dobou nabiraji na sile rlizné celosvétové kampané v oblasti zmény
klimatu, vétsi pozornost se vénuje i problematice potravinového odpadu nahlizené z riz-
nych perspektiv. Tato prezentace vychdazi z naSeho vyzkumu v rdmci projektu Pilsen Gar-
bage Project, ktery probihal v letech 2012-2016 a zaméroval se na vztah mezi lidmi a do-
movnim odpadem v rdznych spolecensko-ekonomickych prostfedich. V této prezentaci
usilujeme o pochopeni potravinovych praktik ve venkovském prosttedi zdpadnich Cech.
Na zakladé analyzy skladby domovniho odpadu a dlouhodobého etnografického vyzku-
mu jsme zkoumali spotfebni vzorce obyvatel jisté malé vesnice. Konkrétné nas zajimal
koncept hodnoty ve vztahu ke komplexni sadé faktor( ovliviiujicich potravinové praktiky.
Déle jsme ve snaze odhadnout finan¢ni hodnotu vyplytvanych potravin a zjistit rozdily me-
zi jednotlivymi domacnostmi pouzili pfimé Gidaje z oblasti obalového odpadu a priazkumu
maloobchodniho prodeje. Kromé analyzy domovniho odpadu vyhazovaného do oficialnich
kontejnerl pro smésny domovni odpad zkoumame etnograficky rdznorodé zpUsoby, jimiz
jsou potraviny v domacnostech ziskavany, konzumovany a vyhazovany. Ke kazdodennim
potravinovym praktikdm pFistupujeme prostfednictvim konceptu hodnoty a predkladdme
tvrzeni, Ze zpUsob, jimZ aktéfi chapou vztah mezi potravinami a odpadem, je utvaren kla-
sifikaci a hodnotovymi toky zavislymi na spole€enskych vztazich.

As a number of different worldwide campaigns on climate change have been increasing
recently, more attention has been paid to food waste from different perspectives. This pre-
sentation draws on our research within the framework of the Pilsen Garbage Project con-
ducted between 2012 and 2016 concentrating on the relationship between humans and
household waste in different socio-economic environments. In this presentation we aim
at understanding food-related practices in a rural environment in West Bohemia, Czech
Republic. We took advantage of the waste composition analysis of household waste and
long-term ethnographic research to explore the consumption patterns of the inhabitants
of a small village. Specifically, we were interested in the concept of value regarding a com-
plex set of factors influencing food-related practices. Moreover, to estimate the finan-
cial value of food wasted and discover the differences among the households, we used
a method combining direct data from wasted packaging and retail surveys. In addition
to the analysis of household waste discarded into official containers for mixed house-
hold waste, we explore ethnographically diverse ways food is acquired, consumed, and
discarded within households. Approaching everyday food-related practices through the
concept of value we argue that players’ understanding of the relationship between food
and waste is shaped by classification and flows of value contingent upon social relations.
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Plytvani potravinami ve vztahu k Zivotnimu prostredi se
zaméFenim na jednotlivce a domacnosti

Food waste in relation to the environment focusing on individuals
and households

Radka Hanzlovéa

Sociologicky Gstav Akademie véd CR
Institute of Sociology of the Czech Academy of Sciences

Plytvani potravinami pfedstavuje vyznamny socidlni, ekologicky a ekonomicky problém,
ktery byva mnohdy opomijen. Zaroveii jde o problematiku, k jejimuZ feSeni mdze svym
chovanim prispét kazdy jedinec. Ve své prfednasce bych se proto rdda podivala na pro-
blém plytvani potravinami ve vztahu k Zivotnimu prostfedi, pficemz zamérovat se budu
na jednotlivce a domacnosti. Podle ¢eho lidé nakupuji potraviny? Pfemysli lidé o dopadu
vyroby potravin, které kupuji a konzumuji na Zivotni prostfedi? Souvisi zplsob stravova-
ni s environmentalnim smyslenim lidi? Jaké aktivity vzhledem k Zivotnimu prostredi lidé
v domdcnostech délaji? Nakupuiji lidé biopotraviny? Nejen na tyto otdzky odpovim ve své
prednasce. Vysledky jsou zaloZeny na datech z reprezentativniho vyzkumu s nazvem Po-
traviny 2021 realizovaného v rdmci vyzkumného programu Strategie AV21 - Potraviny pro
budoucnost.

Food waste is a significant social, environmental and economic problem which is fre-
quently overlooked. It is also a problem which every individual's behaviour can help to
resolve. Therefore, in my talk I would like to look at the problem of food waste in rela-
tion to the environment and focus on individuals and households. According to what do
people shop for food? Do people think about the impact that the production of the food
they buy and consume has on the environment? Do eating patterns relate to people’s en-
vironmental thinking? What activities with regard to the environment do people perform
in households? Do people buy organic food? These are just some of the questions I will be
answering in my talk. The results are based on data from representative research called
Food 2021 carried out as part of the research programme Strategy AV21 - Food for the
Future.
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5 let méreni potravinového odpadu ve spolecnosti Tesco
5 years of measuring food waste at Tesco
Michal Vanacek

Tesco Stores Ceska republika
Tesco Stores Czech Republic

Zamezeni plytvani pfedstavuje nejlepsi zplsob, jak zacit snizovat dopady potravinarského
pramyslu na Zivotni prostiedi. Ve spole¢nosti Tesco jsme se zavazali fesit plytvani potra-
vinami, od zemédélce aZ ke spotrebiteli a v této souvislosti jsme také zacali méfit a pu-
blikovat udaje o plytvani potravinami jako prvni a zatim jediny maloobchodnik v Ceské
republice. V rdmci nasich provozd jsme od roku 2016/17 omezili celkové plytvani potravi-
nami o 71 %, coZ znamena, Ze i nadale prekracujeme cil OSN pro udrZitelny rozvoj (SDG)
€. 12.3.

Preventing waste is the best way of starting to reduce the impact of the food industry on
the environment. At Tesco we are committed to tackling food waste, i.e. from the farmer
to the consumer and in this context, and as the first and so far the only retailer in the
Czech Republic, we have also begun to measure and publish data on food waste. Since
2016/17 we have reduced overall food waste by 71% in our operations, which means that
we continue to exceed the UN sustainable Development Goal (SDG) 12.3.
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Plytvani a CSR
Waste and CSR

Ladislav Jelen

Coca-Cola HBC Cesko a Slovensko
Coca-Cola HBC Czechia and Slovakia

Jak zapada plytvani s potravinami do CSR strategie potravinarského vyrobce? Jde pfi spo-
lupraci s potravinovymi bankami o PR, nebo kalkul? Jak musi byt nastaven systém spole¢-
nosti, aby neplytvala? Pro¢ vlastné situace, kdy k plytvani u producentd mize dochézet
vznikaji? Odpovédi na tyto otadzky se budeme snaZit najit pfi prozkoumani konkrétnich
prikladd ze Zivota spole¢nosti Coca-Cola HBC Cesko a Slovensko. CSR témata v kontextu
nadnarodnich spole¢nosti jsou rezonujicim tématem. Pobavime se o tom, je uchopit, aby
jim verejnost rozuméla a jak nastavit zavazky, které maji méritelny dopad.

How does food waste fit in with the CSR strategy of a food producer? Is this about PR or
a calculation when working with food banks? How must the system of a company be set up
so it does not produce waste? Why do situations when there is waste among producers
arise? We will try to find answers to these questions when examining specific examples
from the life of Coca-Cola HBC Cesko a Slovensko. CSR issues in the context of multina-
tional companies are a resonating theme. We will discuss this so we can grasp them and
the public can come to understand them and know how to determine commitments that
have a measurable impact.
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Subjektivni postoje domacnosti k nakupovani a plytvani
potravinami

Subjective attitudes of households to food shopping and food
waste

Martina Moravkova

Mendelova univerzita v Brné
Mendel University in Brno

Z vysledk( dotaznikového 3etfeni provedeného mezi brnénskymi doméacnostmi od pro-
since 2019 do Unora 2020 vyplynulo, Ze spotfebitel subjektivné odhaduje mensi plytva-
ni potravinami, nez ke kterému skute¢né dochazi a které je potvrzené na zakladé rozbo-
ra smésného komunalniho odpadu. Stejné dotaznikové Setfeni probéhlo nasledné znovu
v prdbéhu roku 2021, tedy jiz v dobé ovlivnéné pandemii Covid-19. Ackoliv jeho vysled-
ky stale potvrzuji, Ze spotrebitelé podhodnocuji odhady vyplytvaného mnoZstvi potravin
oproti realité, jejich odhad vyplytvanych potravin vzrost zhruba o 3 kg na osobu za rok.
Tedy je zfejmé, Ze kdyz lidé travi vice Casu doma a maji i vétSi pfehled o nakupovanych
a konzumovanych potravinach ve své domacnosti, tak si zacinaji plytvani potravinami vi-
ce uvédomovat. V prispévku budou predstavena zajimava zjiSténi vyplyvajici z porovnani
obou dotaznikovych Setfeni a vyzdvihnuty budou zmény, ke kterym doslo ve vniméani a po-
stojich spotfebitell v roce 2021 oproti roku 2019. Pozornost bude vénovéna zejména nej-
CastéjSimu mistu ndkupu potravin, odhadovanym mési¢nim vydajim za nakup potravin
v domaécnostech, ddleZitym charakteristikdm chovani spotrebiteld pfi nakupu potravin ve
vztahu k jejich naslednému plytvani (napfiklad planovani ndkupu, kontrolovani zasob pred
nakupem, velikosti nakupu, nakupam velkych baleni ¢i nakuplm ve slevovych akcich), pi-
¢indm plytvani potravinami a nejcastéji vyhazovanym kategoriim potravin.

The results of the questionnaire survey conducted among Brno households from Decem-
ber 2019 to February 2020 showed that the consumer subjectively estimates less food
waste than there actually is and is confirmed based on the analyses of mixed municipal
waste. The same questionnaire survey was then conducted over the course of 2021, i.e. at
atime affected by the Covid-19 pandemic. Although its results still confirm that consumers
underestimate the estimates of the quantity of wasted food when compared with the re-
ality, as their estimate of wasted food rose by about 3 kg per capita a year. So it is obvious
that when people spend more time at home and have a greater overview of purchased
and consumed food in their household they start becoming more aware of food waste.
The talk will present interesting findings arising from a comparison of both questionnaire
surveys and highlight the changes that came about in the perception and attitudes of
consumers in 2021 as compared to 2019. Attention will be paid particularly to the most
frequent place to shop for food, estimated monthly household food shopping costs, im-
portant characteristics of consumer behaviour when shopping for food in relation to its
subsequent waste (such as planning a shop, checking food supplies before shopping, size
of the shopping, shopping in bulk or shopping during special offers), causes of food waste
and most frequently discarded categories of food.
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Udrzitelné potravinarstvi
Sustainable food production

Martina Silhdnova
Nestlé Cesko, s. r. 0.

Nestlé je nejvétSi potravinarska firma na svété a jako takova si uvédomuje, Ze vyzva, kte-
ré pred ndmi stoji je, jaké potraviny, odkud a jak budeme vyrabét pro naSe spotrebite-
le. Re$eni potravinového odpadu je dileZitou soucasti na cesté k nulovym ¢istym emisim
a udrZitelné vyrobé a spotrebé. Poclet obyvatel na planeté stoup4, ale stoupé také mnoz-
stvi vyplytvaného jidla ve vyspélych ekonomikach. Jedna tfetina toho, co je vyprodukovano
je také vyhozeno. To je situace, kterd dostava viechny aktéry, pocinaje zemédélci, vyrob-
ci a konce prodejci a spotrebiteli do zaarovaného kruhu, ktery je potfeba co nejrychleji
pfetnout.

Nestlé is the biggest food company in the world and as such is aware that the challenge
we face is what will be the food we produce for our consumers, and where and how will we
produce it. Dealing with food waste is an important part of the road to net zero emissions
and sustainable production and consumption. The population of the planet is increasing,
but the quantity of wasted food in developed economies is also increasing. One third of
what is produced is also discarded. This is the situation that is placing farmers, retailers
and consumers in a vicious circle which must be broken as quickly as possible.
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Hellmann's v boji s plytvanim potravinami
Hellmann’'s combating food waste

Andrea Davidova
Unilever CR, s.r. 0.

STOJIME NA STRANE JIDLA! To je dlouhodobd filozofie znacky Hellmann’s. V&fime, Ze diky
té&m nejlepSim surovindm dokazeme kazdému jidlu dodat skvélou chut. Nasi ambici je na-
vic vyrabét takové produkty, které jsou dobré nejen pro nas, ale i nasi planetu. Proto je jak
Hellmann'’s receptura postavena na udrZzitelnosti, tak i komunikace, ktera odpovida zodpo-
védnému pFistupu k naSemu okoli. V kampani S chuti beze zbytku" se zamé&fujeme na boj
proti plytvani potravinami v domdacnostech, a to konkrétné kampani, kterou inspirujeme
k vyuziti maxima ze surovin, které uz doma mame. Tim spole¢né pfispivame ke zodpo-
védnému a udrzitelnému vyuZiti jidla. To vSe uz od roku 2019. V nasi snaze Sifit povédomi
o této problematice a inspiraci k jezeni beze zbytku se hodldme vénovat i do budoucna
a moc nas tési, kdyz vidime stejnou snahu u stdle vice organizaci.

WE'RE ON THE SIDE OF FOOD! This is the long-term tagline of the Hellmann'’s brand. We
believe that thanks to the best ingredients, we can make every food taste great. It is also
our ambition to produce new products which are good not just for us but for our planet
too. So it just as the Hellmann's recipe is built on sustainability and communication which
reflects the appropriate access to our neighbourhood. In the campaign “With Taste With-
out Waste” we focus on combating household food waste specifically in campaigns that
inspire us to make the most of the ingredients we have at home. In this way we con-
tribute to the responsible and sustainable use of food. All this has happened since 2019.
We intend to continue in our efforts to spread awareness of this issue and inspire eating
without waste in future and are really happy to see increasingly more organisations doing
the same.
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Aktivni prace se spotrebiteli
Active work with consumers

Michaela Cihalikova Strakova
Zachran jidlo

Podle rozdéleni potravinového odpadu v EU v roce 2012 (Estimates of European food waste
levels, FUSIONS, 2016), které zahrnuje potraviny a nepoZzivatelné ¢asti jidla, se 53 % vyho-
zenych potravin znehodnoti na Grovni domacnosti. Pozitivni je, Ze povédomi spolecnosti
o naléhavosti Fesit problém plytvéani potravinami v Ceské republice vzrista. Co je pro spo-
plytvaji nejvice? Diky informacnim kampanim se méni nazory a postoje Ceské verejnosti
a nasledkem toho také priority rozhodujicich hracd v potravinarském prdmyslu. Databa-
ze spolku Zachran jidlo ¢ita pres 7 000 kontaktl a jedna se o lidi, ktefi se aktivné zajimaji
o téma plytvani, ekologii a asto jsou ochotni se zapojit do Sifeni informaci.

According to the distribution of waste food in the EU in 2012 (Estimates of European food
waste levels, FUSIONS, 2016), which include food and inedible parts of food, 53% of dis-
carded food is spoiled within the household. The positive sign is that there is growing
awareness in society of the urgency to address the problem of food waste in the Czech
Republic. What is the most important factor for the consumer to personally reduce food
waste? And which consumers waste the most food? Thanks to the information campaign
the opinions and attitudes of the Czech public are changing and as a result also the prior-
ities of the decisive players in the food industry. The database of the association Zachran
jidlo (Save Food) contains over 7,000 contacts and these are people who take an active
interest in the issue of waste, ecology and are often willing to get involved in the spread
of information.
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Komunikacni kampan proti plytvani potravinami vdomacnostech
Communication campaign against household food waste

Lucie Vesela

Mendelova univerzita v Brné
Mendel University in Brno

Plytvani potravinami vytvari neustaly tlak na Zivotni prostfedi. Jedna se o problém, ktery
prochazi napfi¢ celym potravinovym Fetézcem, a nazmar tak prijde az 1/3 z celkové pro-
dukce potravin. Pokud se potom bliZze zamé&fime na to, kde se nejvice plytva, je to pravé
u spotrebitele, tedy v doméacnostech ¢i restauracich. PFicin je mnoho a otdzkou zlstéva,
zda Ize tuto situaci skrze plsobeni na spotrebitele ménit a priciny plytvani castecné elimi-
novat. V rdmci tfiletého experimentu byla tak pozornost vénovana nejen redlnému mnoz-
stvi vyplytvaného odpadu a zjiStovani determinant plytvani potravinami v domacnostech,
ale také ovéreni ucinnosti komunikaéni kampané. Ta si kladla za cil ovlivnit behavioraini
vzorce jedince a napomoci k redukci plytvani jidlem. Intervence byla ovéfovana v ramci
do financi, ale také napfiklad lidského kapitélu, ¢asu atd. Obé kampané vychazely jednak
z poznatkU jiZ realizovanych mezinarodnich studii, ale zahrnovaly predevsim zjisténé na-
zory Ceskych spotrebitelt (osloveno 491 domacnosti) a jejich potreby v boji proti plytvani.
Dale kampané reflektovaly vysledky provedenych rozborl odpadl (900 doméacnosti) a zis-
kané poznatky o strukture potravinového odpadu. V rdmci uskute¢néného experimentu
se tak jiz po prvnim roce projevily pozitivni vysledky intervence namifené proti plytvani.
U domaécnosti, na které bylo plsobeno, byl naméren pokles potravinového odpadu a po-
sun k Zadoucimu chovani. V rdmci prezentace budou bliZe predstaveny zvolené formy pl-
sobenivramciintervence, kde tyto informace maji potencial zvysit efektivitu kampani pod-
porujicich redukci potravinového odpadu pro vyzkumné pracovniky, odborniky z praxe €i
statni spravu a napomoci v boji proti plytvani.

Food waste is creating constant pressure on the environment. It is a problem right across
the entire food chain and up to 1/3 of all food produced goes to waste. When we take
a closer look at where food is wasted the most, it is at the consumer’s, in other words,
in households or restaurants. There are many causes and the question that remains is
whether this situation can be changed by action targeted at consumers and by eliminating
the causes of food waste. During the three-year experiment attention was paid not just
to the actual quantity of food waste and establishing the determinant of food waste in
households, but also on verifying the activities of the communication campaign. The goal
of this campaign was to influence the behavioural patterns of the individual and help to
reduce food waste. The intervention was verified in two experimental (campaign) modes,
the more and the less challenging, and not just in terms of finance, but also, of human cap-
ital, time etc. Both campaigns were built on the findings of previous international studies,
but also included the ascertained opinions of Czech consumers (491 households were ad-
dressed) and their needs in combating waste. The campaigns also reflected the results of
the analyses of waste (of 900 households) and the obtained findings on the structure of
food waste. So already after its first year, the experiment yielded positive results of the in-
tervention targeted at reducing waste. In those households that were targeted there was
a fall in food waste and a shift to desirable behaviour. The presentation will deal in greater
detail with the selected forms of action as part of the intervention where this information
has the potential to increase the effectiveness of the campaigns supporting the reduction
of food waste for researchers, professionals or state administration and help in combating
food waste.
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Potravinova pomoc jako socialni sluzba?
Food aid as a social service?

Pavel Kosorin
Potravinova banka pro Brno a Jihomoravsky kraj, z.s.

Dostatek kvalitnich potravin na trhu byl az dosud naprostou samozfejmosti. V budouc-
nosti to tak byt nemusi, protoZe se zda, Ze doba prosperity v ddsledku externich faktor(
(covid19, valka na Ukrajing&, uprchlicka krize) pomalu odchazi. Budou se ménit nase pri-
ority, od dosavadniho ddrazu na absolutné bezpecné potraviny, které nikomu neubliZi,
k potfebé zajistit potravinovou bezpecnost pro vSechny obcany statu. ProtoZe roste pocet
chudych lidi a klientd socialnich sluzeb, méla by se vazné diskutovat myslenka, zda ne-
rozsifit nabidku socialnich sluzeb podle zdkona 108/2006 o nabidku potravinové pomoci.
Efekt by byl dvoji, jednak Uspora verejnych prostrfedkd, protoze ¢ast socialni podpory by
mohla byt poskytovana v naturalni podobé, jednak by se zapojenim zdroj potravinovych
bank sniZzovalo plytvani potravinami.

Up until now the sufficient amount of quality food on the market was taken totally for
granted. But this might not be the same in future because it seems that the period of
prosperity given external factors (Covid-19, the war in Ukraine and the refugee crisis) is
slowly coming to an end. There will be a change to our priorities, from the present em-
phasis on safe and harmless food to the need to ensure food security for the entire pop-
ulation of the country. In view of the growing number of poor people and those relying
on social services, the thought that should be discussed is whether to expand the offer
of food aid under Act No. 108/2006 on social services. This would bring a two-fold effect
of saving public resources, because part of social assistance could be offered in kind, and
the involvement of food banks would reduce food waste.
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Vzdélavaci projekt Zdrava 5 - Nadacni fond Albert
Zdrava 5 Educational Project - Albert Endowment Fund

Alena Paldusova

Nadacni fond Albert
Albert Endowment Fund

Zdrava 5 je unikatni celorepublikovy vzdélavaci program realizovany Nada¢nim fondem
Albert. Projekt je urceny pro zakladni Skoly, matefské Skoly i neziskové organizace a za-
méruje se na zdravy Zivotni styl a stravovani déti. Sezndmime posluchace s celym projek-
tem a detailné nahlédneme do edukace déti v oblasti zdravého stravovani. Pfedstavime,
jak motivujeme déti k pfijeti hlavnich zasad spravné vyZivy a jejich nasledné prirozené im-
plementace do Zivotniho stylu. Shrneme nejpodstatnéjsi zkuSenosti, které vychazeji z na-
$i dlouholeté praxe s détmi a také se spolec¢né podivame, jak pUsobeni celého projektu
a viech aktivit Zdravé 5 méni vzorce chovani a stravovani déti véetné jejich rodin. V zavéru
predstavime prizkum mezi détmi ve véku 9-15 let, ktery se zaméfil na jejich povédomi
i pristup k plytvani potravinami.

Zdrava 5 (Healthy 5) is a unique nationwide education programme organised by Nadacni
fond Albert (Albert Endowment Fund). The project is designed for primary schools, nurs-
eries and non-profit organisations and focuses on children’s healthy lifestyle and eating.
We acquaint listeners with the entire project and look in detail at educating children about
healthy eating. We demonstrate how to motivate children to adopt the main policies of
healthy nutrition and then naturally implement them into their lifestyle. We sum up the
most fundamental experiences built on our longstanding work with children and we also
jointly look to see how the actions of the entire project and all the activities of Zdrava 5
are changing the patterns of behaviour and eating of children and their families. Finally,
we will present the survey conducted among children aged 9-15, which will focus on their
awareness and attitude towards food waste.



31

EKOABECEDA - Umime Zit bez odpadu? - podpora pro ucitele EVV

EKOALPHABET - Can we live without waste? - support for EVV
teachers

Hana Ansorgova
Recyklohrani, o.p.s.

Zmény postojl a chovani spolecnosti i jednotlivet probihaji obvykle velmi pozvolna. Ne
nadarmo chodime do Skoly a studujeme od détstvi. Jsme pro pfijimani podnétl a infor-
maci otevienéjSi nez ve vySSim véku. Recyklohrani jiz 14 let podporuje ucitele ekologické
vychovy, aby zapojovaly do vzdélavacich aktivit pravé také spotrebitelska témata spojena
s tfidénim odpadu, recyklaci, s pfedchdzenim vzniku odpadu a Setrnou spotfebou obecné.
Projekt EKOABECEDA s podtitulem ,Umime Zit bez odpadu?” je jednim z pfikladd, jak Ize
efektivné a s méritelnymi vysledky podpofit a inspirovat ucitele na rtiznych stupnich skol.
Dvoulety projekt probihal na tzemi celé republiky a oslovoval pedagogy od materskych az
po stredni Skoly.

The changes in attitudes and behaviour of society and individuals normally take a long
time. That is why we go to school and study from childhood. We are in favour of adopt-
ing incentives and being more open to information than at an older age. Recyklohrani
(Recyclegame) has been supporting environmental education teachers for 14 years now
to include in their educational activities social themes concerning waste sorting, re-
cycling, while preventing waste and encouraging eco-friendly consumption in general.
EKOABECEDA (ECOALPHABET) subtitled “Can we live without Waste?" is one example of
how to effectively and with measurable results use support and inspire teachers at dif-
ferent stages of education. The two-year project took place throughout the country and
addressed teachers from nurseries right up to secondary schools.
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Smart Food - UCime déti neplytvat jidlem
Smart Food - We teach children not to waste food

Igor Cerveny, Lucie Vesela

Pedagogicka fakulta Univerzity Karlovy a Mendelova univerzita v Brné
Faculty of Education of Charles University and Mendel University in Brno

Cilem vzdélavaciho projektu Smart Food je naucit déti prestat plytvat jidlem a zvysit jejich
povédomi o manipulaci s potravinami, protoZe kazdé dité by se o jidle mélo ucit. Vysled-
kem by méla byt pozitivni zména ve vzorcich chovani spotrebitell, ktera jim vstipi novy
standard bez plytvani, aby se stal pfirozenou soucasti kazdodenni rutiny, aniz by o tom
museli pfemyslet.

The goal of the Smart Food Educational Project is to teach children to stop wasting food
and raise their awareness of handling food, because every child should learn about food.
The outcome should be a positive change in the behavioural patterns of consumers instill-
ing in them the new no waste standard to become part of the daily routine and something
that comes naturally without even having to think about it.
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Udrzitelna cinnost tuzemskych potravinovych bank vzhledem
k planovanym strategickym zmé&nam agropotravinarského
sektoru EU v obdobi 2021+

Sustainable activity of domestic food banks in light of the
planned strategic changes of the EU agri-food sector in the period
of 2021+

Jan Vavfina

Mendelova univerzita v Brné
Mendel University in Brno

Poster je zaméfen na prezentaci aktualné FfeSeného projektu Interni grantové agentury
PEF MENDELU ¢. IGA-PEF-TP-22-012, ktery je zacilen na identifikaci podstatnych aspektt
pro udrzitelnost cinnosti tuzemskych potravinovych bank, a to v souvislosti se zménami
prislusnych strategickych cild EU pro agropotravinaisky komplex v novém programovém
obdobi. Dana strategie EU pro obdobi 2021+ cili na nutnost transformace agropotravinar-
ského komplexu s akcentem na férové trzni podminky, kvalitu, bezpe¢nost a Setrnost pro-
dukénich systému k Zivotnimu prostredi. V uvadénych souvislostech je deklarovéna snaha
na ,redesign” potravinovych dodavatelskych Fetézc(, které aktuaIné predstavuji cca treti-
nu celosvétovych emisi sklenikovych plyn(. Uvadéné dodavatelské fetézce spojovany s ne-
efektivni spotfebou pfirodnich zdrojli, majici za nasledek ztratu biologické rozmanitosti
a negativni dopady na zdravi. V danych souvislostech budou zohledfiovany identifikova-
telné efekty a mozné dopady relevantnich politik EU na aktualni nejlepsi praxi v ¢innosti
potravinovych bank.

The poster focuses on presenting the current research project of the Internal Grant Agency
of FBE MENDELU No. IGA-PEF-TP-22-012, targeted at identifying the fundamental aspects
for sustainability of the activities of domestic food banks in the context of changes to the
relevant EU strategic goals for the agri-food complex in the new programme period. The
EU strategy for the period of 2021+ targets the need for the transformation of the agri-
food complex placing stress on fair market conditions, quality, safety and environmental-
friendly production systems. In these contexts, there is the declared endeavour to “re-
design” food supply chains which currently account for about a third of global greenhouse
gas emissions. These supply chains are associated with the ineffective consumption of nat-
ural resources resulting in loss of biodiversity and a negative impact on health. Identifiable
effects and the possible impact of relevant EU policies on the current best practices in the
activities of food bank will be taken into account in these contexts.
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Podpora proenvironmentalnich vzorca chovani a incentivy pro
behavioralni zménu v produkci potravinovych odpadu a plytvani
Pro-environmental behaviour of households and incentives for
behavioral change in food waste production

Lea Kubickova, Lucie Vesela, Martina Moravkova

Mendelova univerzita v Brné
Mendel University in Brno

Projekt je pfedstaven na strané 8.

The project is presented on page 8.









